
 

LifeBridge Health Workforce Social Media Guidelines 

The following are guidelines for participation in social media, including LifeBridge Health–

hosted social media and non–LifeBridge Health social media in which an individual’s affiliation 

with LifeBridge Health is known, identified or presumed. In this policy, ‘LifeBridge Health’ 

includes all LifeBridge Health subsidiaries. These guidelines apply to all employees, physicians, 

volunteers, vendors, contractors, medical staff members and all affiliated members of the 

LifeBridge Health workforce, from here forward referred to as the LifeBridge Health workforce.  

The LifeBridge Health workforce should at all times use social networking in a manner 

consistent with the organization’s mission and values, as well as administrative policies, laws, 

confidentiality standards, and privacy regulations in order to prevent harm to LifeBridge Health, 

its affiliates and the patients they serve. Employees are free to express their own views and 

opinions on social media, but may be held responsible for those statements. 

When engaging in social networking, the LifeBridge Health workforce should follow the 

guidelines outlined below. These guidelines will not be applied in a way that restricts the 

LifeBridge Health workforce from using social media to engage in concerted activity to the 

extent protected by the law. 

1. Follow all applicable LifeBridge Health policies and procedures. Online activity 

should not violate any LifeBridge Health policies and procedures or any local, state, 

federal and international laws and regulations including, but not limited to, copyright and 

intellectual property laws. 

 

2. Protect patient privacy. Comply with all regulations and policies regarding patient 

information including HIPAA. The LifeBridge Health workforce should not post patient 

photographs, films, X-rays or diagnostic information. In addition, the LifeBridge Health 

workforce should not disclose any patient identifiers.  

 

3. Follow LifeBridge Health’s codes of conduct. If you identify your affiliation to 

LifeBridge Health, your social media activities should be consistent with LifeBridge 

Health’s high standards of professional conduct. Content posted online should not be 

disruptive, threatening, abusive, profane, harassing, embarrassing, defamatory, libelous, 

obscene, hateful or racially, ethnically or otherwise objectionable as solely determined by 

LifeBridge Health.  

 

4. Be professional and respectful. The LifeBridge Health workforce should be 

professional and use good judgment in content they post or discussions they participate in 

on social media.  

http://www.hhs.gov/ocr/privacy/


 

5. Disclose your connection to LifeBridge Health. If you communicate about LifeBridge 

Health on social media, you must disclose your connection to LifeBridge Health and your 

role at LifeBridge Health. 

 

6. Do not respond to media. If someone from the media contacts you about posts made on 

social media that relate to LifeBridge health in any way, alert your manager/supervisor 

and contact LifeBridge Health’s Strategic Marketing & Communications Department at 

410-601-5022 before responding. 

 

7. Protect confidential or proprietary LifeBridge Health information. Confidential or 

proprietary information should not be posted online. Sharing other details of LifeBridge 

Health’s plans, reports or internal operations should only be done after consulting with 

your supervisor.  

 

8. Respect work commitments. Your social media activities should not interfere with your 

work responsibilities. Personal social networking activity should be restricted to official 

breaks. Social media use that is excessive or disrupts work commitments is subject to 

disciplinary action.  

 

9. Do not use LifeBridge Health in your user name. Unless approved by LifeBridge 

Health, your social media name, handle and URL should not include LifeBridge Health’s 

name or logo.  

 

10. Never comment on pending legal matters. Do not engage in any discussions related to 

a LifeBridge Health legal matter unless acting in an approved, official capacity as a 

LifeBridge Health spokesperson. 

 

11. LifeBridge health logos and trademarks cannot be used. LifeBridge Health’s logo or 

trademark, or the logo of its affiliates, may not be used without express, written consent.  

 

12. Write in first person. Where a connection with LifeBridge Health is apparent, the 

member of the LifeBridge Health workforce should make it clear that he/she is not 

speaking on behalf of LifeBridge Health. In those circumstances, you should include this 

disclaimer in the about section of your blog or social media profile: “The views expressed 

on this [blog; website] are my own and do not reflect the views of my employer.”  

 

13. Avoid conflicts of interest. If a group or an individual offers to pay a member of the 

LifeBridge Health workforce to participate in an online forum as a representative of 



LifeBridge Health this could constitute a conflict of interest and relevant policies and 

guidelines would apply.  

 

14. Use a personal email address. Do not use your LifeBridge Health email address as the 

primary means of identification on any social media site.  

 

 


